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RUM
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Somewhere. the ghosts of colondsts are smiling. The spirit that the Mew England sentlers not anly comumed by tho punch bowl, but produced in great
valumes and uied o currendy, i undergaing a major revival. But this resurgent interest i3 hurdly a rush for rum and colas or & mestalgia-driven longing
lar pins poleds paradias. 1 o fsse-growing urderatanding among deitributesy, fetailers and bartenders, and, hence consumers, that rum can be as
diverse as whisk[e)y or wine and a3 seasonally nen-specific as bear. Ax Pece Wells, the dining editor of the Mow voRx TiHEs, wrate in & story tha
graced the cover af the Dwing vection an December |, "A small rum rebaollizn may be sta ting in the cocktall world, exemplified by places like the Tar
Pit and Smuggler’s Cove in Jan Francisco, which also beging pouring this month. The rebels ars inspired by the soaggering varisry of well-crafuod sugar
car distsllates on the markoe. Moarly ay staggoring are the hargaing tone of thowe bottles represent, compared with high-end whizkies and brandies *
From value brands to the top of the lusury contineum, from salling enthesiasts to spores fans, brand managers are resching aut to consumers e and

wide, shatteeing the image of sem o s ool ide indulgonce and ramaing up it urban atreet cred

WHAT'S MEWY

The Grea: Recession was no obstacle In any company's long-planned design to urvell new products, In 20095, Diages released Captain Marpan
100 Prool and in the summer, they expanded their ready-to-drink line with Captain Morgan-branded Long Island iced Tea. Tom Herbst, their
Marketing Director of Rums. sald they'we both been a huge success for the brand and dene o log wo strengthen the trademark. Additionally. the
brand launched a 40-patk —a .75 handle of Capeam, which il forty 1% ounce vervings, packaged with a 2 liter bottle of cola, In December they
released Caprain Morgan Lime Bite, made with their origanal Silver Spiced Caribbean rum and natural lime laver, On the lusury and, Diageo's

Ras Tscapa Rum, o Guatemalan spicit launched in 2008, recently introduced its MO in a few markets, though it hasn't arrived in Massachusers
yet. According to Connle Reyes, Diagea's Brand Manager for Premium Bums, it's 3 blend preduced by the salers methoad (which i common to the
Shorry indurtry) that's similar vo their 23-pear-old marque, but the components’ ages range from between G- to 26-years. It's finished off in French
cognac barrels, yielding a dryer drink.

The Appleton Rum distiflery in Jamaica, which has been disilling rum for 280 years, has directed effors ar expanding the availabilicy of Appletes
Ewnare Exera 13 Year O and Appletan Estate Reserve, 8 blend of 30 different aged rums that mature in oak barrels, that had only been available
im 3 handfisl of markets wnell 2009, “YWe focused on two products over pase year, having 1een that there's 3 premiumization of the entire rum
category,” #aid Jo-Aan Craner, Senicr Brand Marager for Appleten Evtates, which is from Kabrand. “There are premium consumers of single
malts and small bacch bourbons that have started to tarn toward higher end, complex, rich rums. We've starced o focus on that contumer
wing our Appleton Evtate Reserve,” Coruba. another Jamalcan rum in the Kobrand portfolio. just [aunched a line extension of flavored rums.

Maliby Rum launched the iginal coconur. Sheila

Senhouse, Senior Mana Bf'-'ﬂ' RH-FI'I.P'I"JdI.lD!d at the h’!ﬂ* di“"lﬂ'r in the Dominican 16 launched Malibu Reef Check,
a limited adivian, »i quﬂh-"f,w br 29% in 2008 and similar glll'li Wwere p!'q!ﬂ'.ld of Check, a Malibu-based

charity that monl sy for 2009, according to Rod Simmons, Brand Manager for Saw-Raoss

Fallowing thedl International Importers. He added that Massachusetts is a very o bR F

intused with dragon frul important market for Brugal, as it’s the fourth largest in the LIS ruit,” said Joe Santcs. Brand
Direcrar. It wad s That has been reinforced now that the company brought its Extra  hing ne one's tapped inte yer,
Mansachuretes i o bag miag "u"iaju [ﬂll‘i I} e to the US."The decision to la . added that the next addition to

their favared rum ling wll

Bacardi Glokal Brands slge | Brugal Bxtra Viejo In the US was prompred by consumer demand,”  L.i fiorida n June
Massachusetcs is one of the  Simmons said. “There have been numerous inquiries from fourists  haes that wet farth from the
ilund to find new land: & who had the P‘lﬂlll’l of dl"l'llllll'lg E:arawaio while on vacation and  |d spices. like Madagascar vanilla
bean and sun-baked Indo| - g

wanted the opportunity to but it stateside. Anather factor was the

Brugal Rum, produced st th  growing popularity of premium sipping rums.” ere prejeceed lor 2009,
azgording vo Rod Skmmens, - - Is a very important mariet
for Brugal. as it"s the fourth largest in the US. That hl.:bqﬁ.' xtra Yinjo (extrs agad) marque to
tha US. “The declslen to launch Brugal Extra Viejo In the LIS Wi ptod. Simmans said. “There have been numerous
inquiries from tourists who had the pleasure of drinking Extra Wisy N AT nd wanted the opporwnity te buy it stateside, Anather
factar wat the growing popularicy of pramium sipping rums.” —
Adwr =l;|ll manths of workeng on recipo farmulation with Folar Bewerages. the Gosling's brand brought its own ginger beer to the marketplace
in May. “We got to the poant where we could say: this makes the uftimare Dark ‘n” Stormy.” said Malcalm Gesling, President and CEQ of
Gaotling-Castle Partners, A dist variety arrived a fow months later, Both are produced at the Worcester-hased plant and will soon be available
in every state. To hear Malcolm el it, the sodas were developed to offer the general conmumer 8 means for making quality Dark ‘n° Stormied,
tha popular drink that Geiling's vrademarked

According to Rich Cardoza, Manager of Murray's Liquers in Mewton, the Gesling's brand’s decition to develoap and intraduce 3 brandad ginger bear
il preving an inconteitable tucdesi. Ina way. it helps communicate the message to consemaers that the Dark 'n’ Stormy is entirely owned by the
brand. {Even thowugh the mixed drink is trademarked by the brand, ic's stil nat uncommoen to see o Dark "a" Starmy mixed with ether rum brands,)

Cn the fast-growing rhum agricole segment, there’s news fram Rhum Clement. In 2003, the company bought Bhum |M, the smallase producer
in Mareinique. and halped make ity thres rums — which hat three ctyfes: Blane, Gold and ¥5OF - available outside Martinique. Mow it's in 40
countries arcund the globe. According to Ben Jones. Managing Director of Clement USA and a3 descendant of the Clement family of Martisigus,
Besten iy one of the top live markets for the product, The two brands have always had teparate estates and separate production facilities and
that will be maintained, howewer in 2000, Rhum [M and Clement are joindy launching 3 new sugar cane 1plelt,
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